
Deloitte CR and Innovation Day, Climate Change SessionPOA III, Florida  - September 12, 2007

Facing up 
to the global 

climate change
challenge

Susanne Stormer,

Vice President,

Global TBL Management,

Novo Nordisk A/S

EAPC Conference

Copenhagen, 9 May 2008



EAPC Conference Copenhagen Slide no 29 May 2008

Todayôs themes

Climate strategy: An early response to a global challenge2

Climate action: An effective platform to drive reputation3

Sustainable business: Innovation + Integrity = Profitability4

Doing business the Novo Nordisk way1
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Doing 
business 
the Novo 
Nordisk 
Way
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Novo Nordisk at a glance :
Insulin world market leader with 53% market share
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Facts and figures 2007

Å Sales total 5.6 billion EUR

ÅDiabetes care 4.1 billion EUR

ÅBiopharmaceuticals 1.5 billion EUR

ÅGross margin 76.6%

Å26,008 employees in 80 countries

Å4,695 in R&D

Å7,900 in production

Å8,368 in sales and distribution

Å5,045 in administration

Å51% of employees work outside Denmark

ÅProducts are marketed in 179 countries.
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The Triple Bottom Line
is our business principle

Key theme:
Access to care

Economically viable
Corporate profitability and growth
Socio - and health economics

Sustainable business

Sustainable societySocially responsible
Employees, patients, 
communities

Environmentally sound
External environment, 
experimental animals

Key theme:
Climate change

Key theme:
Business ethics




